
USI – Università della Svizzera Italiana

Founde d in 1996, US I is  a  me mbe r of the  S wiss  
unive rsity syste m toge the r with nine  othe r cantonal 
unive rsitie s  and two Fe de ral Institute s  of 
Te chnology, Zurich and Lausanne .

It comprise s  four facultie s :
- Archite cture
- Economics
- C ommunication scie nce s
- Informatics

The  study curricula  comply with the  Europe an 
unive rsity syste m (bache lor + maste r)

 



USI – Università della Svizzera Italiana

With its  ge ographical, politica l and cultural 
background US I has  grown into a  multilingual 
acade mic institution with gre at inte rnational bre adth.

More  than half of its  stude nts  and profe ssors  come  
from abroad. Most Master’s  programme s are  taught 
in English, a ll of which contribute  to cre ating a  
cosmopolitan and multicultural e nvironme nt.

 



USI – Università della Svizzera Italiana

US I is  active  in many innovative  fie lds  of re se arch 
and partic ipate s  in nume rous national and 
international rese arch ne tworks.

 

Foste ring e xchange  with and contact with the  
profe ssions and its  a lumni, US I provide s  its  
graduate s  with care e r guidance , e nsuring a  smooth 
transition to the  workplace .

US I’s  small s ize , its  positive  te ache r-to-stude nts  
ratio, the  inte gration of diffe re nt disc ipline s  and top-
quality te chnical and IT infrastructure  make  up the  
ide al conditions for study and re se arch.

 



The Master in International Tourism is  offe re d 
jointly by the  Facultie s  of E conomics  and 
of C ommunication S cie nce s  of the  Unive rs ità  de lla  
S vizze ra  ita liana, US I, s ituate d in Lugano - S witze rland. 

This  full-time  study programme  comprise s  120 E C TS  
spre ad ove r 4 se me ste rs  (usual duration 2 ye ars) and is  
e ntire ly offe re d in E nglish.

The  Maste r in Inte rnational Tourism aims to provide  the  
stude nt with knowle dge , e xpe rtise , and innovative  
de ve lopme nt mode ls  spe cia lly de signe d for the  strate gic  
manage me nt of tourism syste ms at diffe re nt de gre e s  of 
comple xity and ge ographica l sca le , while  focusing more  
particularly on the  cre ation and de ve lopme nt of ne w 
tourist re source s  and ve nture s .

Admission Requirements
The  formal re quireme nt for admiss ion is  a  Bache lor’s  de gree  (or 
e quiva le nt) from a  recognize d acade mic  institution in Economics , 
C ommunication S ciences , P olitica l S c ie nce , Tourism or othe r re late d 
fie lds . 
G ood command of English is  required

http://www.eco.usi.ch/
http://www.com.usi.ch/


The  program started in 2003, s ince  the n students  from 43 diffe re nt 
origins  have  atte nde d it



Academic staff



Collaboration

P roject collaboration with the  Tourism Office  
of Tic ino

Research topics

R esearched topics  of P hD’s  and P ostdocs  
within the  Institute  for Economic  R esearch: 
•   Destination management and marketing
•   Business  trave l
•   R isk perception and tourism
•   Tourism demand forecasting
•   Transport demand
•   Applied choice  modeling



Career
P lace me nts  of tourism maste r stude nts  are  found a ll 
ove r around the  World in the  following are as: 
•    Gove rnme nt
•    Industry Associations  and R ese arch;
•    De stination Marke ting; 
•    Trave l Trade  (Tour Ope rators  and Trave l 

Age ncie s); Transportation and Accommodation; 
•    Eve nts  and C onfe re nce s.



“I apprec iated the s mall s ize o f o ur c las s  and o f the univers ity, and 
partic ularly the applied teac hing  appro ac h. Many c o urs es  are bas ed 
o n a prac tic al po int o f view allo wing  yo u to  fo llo w and to  develo p 
yo ur o wn ideas . One o f the hig hlig hts  in the pas t two  years  was  
c ertainly the final g ro up pro jec t during  the fo urth s emes ter that 
enfo rc ed us  to  wo rk intens ively to g ether during  almo s t two  
mo nths .” C hris tine  Kaufmann, s tude nt

“We are do ing  a lo t o f g ro up wo rk at US I. C o o perating  with peo ple

fro m very divers e bac kg ro unds  and natio nalities  g ives  me the 
c hanc e

to  experienc e firs thand the need to  c o llabo rate in a g lo bal 
enviro nment.”

Ve re na Do llbe rg , s tude nt
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